A R T I C L E
Let's be realistic-today, if you want a successful publication business, whether it's a group of journals or just one, social media usage isn't really a choice. It's a must.
The statistics don't lie; according to a recent study from the Pew Research Center, about three of every four American internet-using adults (and about 65% of all internet-using adults) use at least one social media site. Gone are the days when social media was just how teenagers communicated with each other about hot gossip-it is now a part of the business world that's fully engrained into our everyday lives, and it's not going anywhere. And if your business happens to be a journal or group of journals, you're certainly no exception. But there's also a right way and a wrong way to promote your journal using social media. Go about it correctly, and you're likely to see your business picking up steam pretty rapidly. Go about it the wrong way, and you might get yourself into a hole that you may not be able to climb out of.
That being said, there are a few essential dos and don'ts when it comes to promoting your journal via social media outlets. First, the things that always should be done:
1. Designate at least one person in your company to handle social media. Does this person need to be a complete expert on everything relating to the Internet and technology? Not at all. However, he/she should probably have at least some background in sales/marketing using the Internet. If your company has the budgetary means to do so, it probably wouldn't hurt to hire someone solely for this purpose, but, again, it's not absolutely mandatory. It is, though, crucial to have someone (or, in a smaller company, perhaps a small group of people) who can devote a substantial amount of time to tracking how many people are engaging with your journal through social media outlets and finding ways to increase those numbers if need be.
This person or people should also be skilled in coming up with posts that are catchy and that cover all the necessary information without being overly wordy. Not many people want to take the time to read page-long social media posts (in the case of Twitter, there's even a character limit to keep this from happening), but it's still critical to include enough detail to spark a viewer's attention. In some cases, using a combination of words and images (particularly with Facebook/Instagram) is more effective. In any event, whoever is designated to updating the team's social media platforms should be proficient on these grounds. It is therefore necessary for your company to decide, as a team, on a concrete schedule for when social media pages will be updated, how they will be updated, and who will be doing the updating. Once you've decided on that timetable, stick to it-although you might need to modify it every few months or so depending on its efficiency and success (or lack thereof). The topic for this year's meeting is "Empowering editorial offices around the world," and the committee is busy putting together an exciting itinerary. The meeting will feature an engaging mix of practical workshops, presentations, and discussion groups.
2017 is a special year because it is ISMTE's 10 th anniversary. This milestone will be celebrated at the European conference-I can confirm there will be cake! More details will follow nearer to the date of the meeting. Please check our website for updated information.
Join an ISMTE Local Group today! ISMTE Local Groups have formed through the efforts of members who would like to meet with peers and colleagues in their local area for networking and discussion. Participation is not limited to ISMTE members, and the only cost associated with participation will be your meal, if the group meets at a restaurant.
Active Groups:
Visit the ISMTE Local Groups page to join a local group or to find more information.
• Boston, Massachusetts 
